Page 3

[image: image1.jpg]WOMEN
IN
MARKETING





Entry Form

Women in Marketing Awards 2020
Category: Health and Wellness Public Campaign Award
Please complete your contact details below and provide supporting statements for you and/or your team as a candidate in this category.  Self and third-party nominations are welcome.
This award will recognise a female lead from brand or agency within the health and wellness category – this can include Pharmaceutical, Veterinary, Mental Health, Charities, Wellness, and the NHS.
The winner is one who has led a campaign which can demonstrate a positive change in the lives of the target audience through a public health and wellness campaign. Submissions must tell the story of the campaign creating strategy, setting goals, engagement and delivering ROI. 

Once completed, please upload your form and any supporting materials (jpegs, PDFs) to womeninmarketing.org.uk 
	Nominee details
	

	Name of nominee
	

	Organisation
	

	Address
	

	
	

	Email
	

	Telephone
	

	Self-nomination
	YES / NO

	
	If NO, relationship to nominee:

	Is nominee aware of this application?
	YES / NO

	Are you applying for the agency or brand side category?
	


	Profile of you or your team for event marketing purposes. 
Please include, if known, the size of company, number of staff, size of marketing budget, company turnover. 
30 words

	


	MARKET UNDERSTANDING
Please provide evidence of market understanding, research, and market and trend analysis of undertaken. Also provide consumer insights and how all were applied to the creation and production of your health and wellness campaign

100 words

	


	CREATIVITY AND INNOVATION
Outline of the core objectives, the creative approach and desired impact on the target audience.
200 words

	


	EXECUTION
Demonstrate the alignment of the tactical strategy with the objectives of the Health and wellness campaign, the process for setting the tactical strategy, the target audience(s) and messaging for each. Outline the roles you and/or your team played which directly contributed to the success
 300 words

	


	DURATION AND RESULTS
Campaign duration - include the time which the health and wellness campaign ran, measured, and evaluated. The project needs to have finished, the impact and influence on the business measured and market and product or brand performance evaluated. Business results - the process for measuring the impact/ influence of the health and wellness campaign to include any pre-and post-campaign analysis; return on investment measurement and any other evidence of tangible business successes.
300 words

	


	SUPPORTING MATERIAL

Please list the attachments you are uploading with your entry (jpegs, PDFs)

	Please provide a link to or upload the campaign materials. Please can you also include a logo of your company and a photograph of yourself for marketing purposes. 



